STUDIO
MODERNA

BPABOTYBA

MAPKETUHI CMTELUWMJATIUCT

Ctypmo MogepHa [JOOEJT Ckonje e gen of Ctyano MogepHa permoHanHa rpynaumja, Bogevyka OMHUYEHEN
N MynTnMbpeHL, KoMnaHuja Ha nasapoT u direct-to-consumer putennep.

Hawata Mmucuja e fa co3dgaBame N3BOHPELHN OPEHA0BM LITO FO ONIECHYBaaT U NOA0OPYBaaT CEKOjAHEBHUNOT
XXMBOT, [OMOT M BnarococTojbaTta Ha CEKOj NoeanHeL,

HawwunTe nponsBoan ce gocTanHu 40 CEKOro NpeKy HaleTo TeNeBU3NCKO NPUCYCTBO, MPOLAXHNOT U
CEPBUCEH KOJ-LLeHTap, NPOLaXXHNTE CanoHK, BeO LLOMOBM U coumjanHuTe nnaTtdopmMn. Hawmte nosHaTu
6penposu Ton LLon, Jopmeo, lenumaHo, PoByc, BenHeo ce CMHOHNM 3a MHOBaTUBHOCT, BPBEH KBaNUTET U
OMn3ajH. YCnewHnTe NpMKasHW LWTO 1 co3haBamMe Ce UHCMUPUPaHN Of HaluMTe KOPUCHULM, 38 KOU UCKPEHO
Ce rpuXX1MMe 1 BepyBame BO NPUCTaNOT AeKa KynyBayoT € ceKorall Ha NpBO MeCTO.

Pa6oTHU 3apgaun n O4roBOPHOCTM 3a HaBeA,eHaTa NnosuLuja:

e PasBuMBar-€ Ha CTpaTernm 3a paseoj Ha bpeHaoBUTE

* \peHTndunKyBare Ha NPOM3BOAN N KaMMakbn Ha KoM MM € NoTPebHO Nogo0bpo No3nLMOHpaHe
 /IcTpaxkyBarbe 1 aHann3a Ha NogaToum of nasapoT, U UMNNEMEHTaLMja Ha MOLENN CO KOU Ke Ce 3rofiemu
nybnvkarta

¢ [NogobpyBame Ha nepdopmMaHCcUTe Ha BPEHAOT U KaTeEropunTe Ha NPOU3BOLM BO PaMKK Ha 6peH[oT, HM3
CUTe KaHanu Ha npogaxba

e [logobpyBare Ha UCKYCTBOTO Ha KynyBaunTe

e [laBarb€ HAaCOKM 3a NO3ULMOHNPaH-e Ha MPON3BOLMTE, MAaPKETUHI CTpaTernja u cogp>XuHa

e YcornacyBame Ha KOMyHVKalumjaTa 1 MaTepujannTe BO COrMaCHOCT CO BPEAHOCTUTE N UMULIOT Ha
OpeHgoT

KakBu BeLWTUHU ce NOTPe6HU:

o KpeaTUMBHOCT 3a HOBM MAEN LUTO ro N3ABOjyBaaT BPeHAOT of, KOHKYpeHLmjaTa

o KomyHMKaLja LTO BKNYyYyBa NMMCMEHN U BepOanHN KOMYHUKALMCKM BELUTUHW 3@ jaCHO U NPELN3HO
KOMYHULMPaHe CO KOMErnTe U TUMOBUTE, HO U Kpenpare Ha KpeaTUBHU U HE4BOCMUCIIEHN
MapKeTUHT MopaKu

e AHAJIMTUYKN YM LLTO KOPUCTU NOAaTOLN N TPEHAOBU O, UHAYCTPMjaTa 3a HOCEHE HAa MHPOPMUPAHK
OANYKW, LITO BOAAT KOH rpafere CTpaTernm 3a HajrosieMa KOpuCT 3a KoMMaHujaTa

o OpraHM3aLMCcKu BELUTUHU 33 MerycebHa copaboTka 1 KoopauHalnja Ha TUMOBUTE U COAPXMHUTE
WCTOBPEMEHO, HO 1 3a MPaBUIHO YMNpaByBarbe CO BPEMETO, NPOEKTUTE N ByLieTUTe

BawaTta npodecnoHanHa buorpaduja ncnpateTte ja Ha info@topshop.com.mk co HasHaka
.MapkeTuHr Cneuujanuct”. Ke bugaT KOHTaKTUpaHn camMo KaHANGaTUTE LWTO Ke BnesaTt BO NoTeceH nsbop.




